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Perceptual consumer requirements are often disregarded in the product development process. The consequence of
this is that products may become more attractive to the design practitioners than to the target consumers.
Understanding consumer experiences of products is becoming increasingly important for producers acting on the global
market. The product must fit the mind of the consumer. My research concern is trying to understand and assess these
“soft” experienced emotional product values.

The aim of my research is trying to provide product developers and designers with a convenient and intuitive tool for
consumer assessment of visual and emotional product qualities. The VIPET tool (Virtual Internet Product Experience
Tool) may in the future more effectively let remote respondents assess visual product representations using a new form
of visual interface. This by using pictorial representations of products in a game related manner connected to a
particular data base which may also generate a faster and a more vivid account of research results than the tools on the
market today. The approach also concerns being able to understand and negotiate the methodological interface related
and statistical implications that may arise during the development of this new generation of assessment tool. Below to
the left an early example offastest where a respondent has assessed eoerkscrews by placing them on a virtual board.
Below to the right a simulated example of Viswally.plotted results assessing mobile phones:

LOOKS UNCONVENTIONAL

Modern feeling

A
L

=y ¢

Unattractive, /‘; le'é;rcatg;z, —
Hiiaalelll DR OMPLER LOOKS SIMPLE TO USE

Y 4
Traditional feeling

. /(\ gl — I : o\
‘? ;)Jz) j\ ‘ /{ \ff’ \ LOOKS CONVENTIONAL

Female users, 50-65 years, urban, non-academic

Referenceimodel showing positive chain of: [F] Areas of relevance and contribution (ARC-Diagram)
Facts, [X] Number of references, [A] Assumptions, _Contribution --Essential ...Useful - Interesting
[EX.Experiences.and [O] Own studies.
Respondents
. apt to carry L, 1
The Vipet Atractive and ﬁ through tests - q oualty ¥ Va“dc:ty Galvanic o hnol |
eliciting task for uality an ki ing © % Ethnologica
_ tOOl_ the respondent Respondents of data, reliability ress ;gse _._Elfonom|cs i Psychology § 1 cihods
mcludmg [Q] [F]| motivated to > results of P S
put up with Fl the tool (GSR},-' A N
Ability for longer tests [F] ? . - J \ Y .
Pict respondent to H : : v 3
'Fflauyfe rolate and ekt Electromyo} Neurophysiology i Marketing Ny ) ‘Ethnology
assessment [©] campare share of the graphy X ¥, umaniora i )..'
products in t00l (EMG) ™., & A e -
3 N s context of each / ; ]
: Sociolo
other » Product Development < ¥
Ability to grasp (Al | :
R
and o IR 7 ONU Bradiiet Accmccmans /...
Visual Visual . comprehend |mp|emema‘[i0n Effectiveness Product Assessment \ Cultural probe
plotting of understanding [ ® significance of [¥] ©Of results in [[% and Coanitive methoejs
results [F.E] of results 1 results E|] company or |[A]profitability in User Centred 9 )
organization company or Design / \ \ Sciences § A
organisation l Statistic ) \ / .
— -+ \ methodology 1" ~s _ A Semiotics
Use of Potential potential \ /] ¢ Cognitive P Semantics }
custom-made numbers of | Ergonomics §
! internet [T respondents N — < iy 9 £
database [F] Ability to find
and recruit key
and lead users
to focus [E]
groupes

A VIPET Publication Per Kristav, Lena Sperling, Anders Warell. Towards An Internet Based Visual Tool for Communication with Consumers
in Early Phases of the Product Development Process. Full paper at the 10th QMOD Conference, First European Conference on Affective
Design and Kansei Engineering, June 2007. Lund University & Linkdping University, Campus Helsingborg, Sweden.



